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Museum Hours: 
Tuesday–Sunday, 10:00 a.m.–5:00 p.m. 

(last entry 4:30 p.m.)
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Channel Crossings is published 
by the Friends of the Los Angeles 
Maritime Museum. Unless otherwise 
indicated, all content is the property 
of the Los Angeles Maritime Museum.
The Los Angeles Maritime Museum 
is a special facility of the City of Los 
Angeles, Department of Recreation 
and Parks, operating with financial 
assistance from Friends of the Los 
Angeles Maritime Museum, a 501(c)
(3) corporation. The Los Angeles 
Maritime Museum creates an aware-
ness and appreciation of the history 
of Los Angeles Harbor.
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Los Angeles Maritime Museum 
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Anthony DiTucci, secretary-treasurer; 
Norman T. Booth, Jr., Paul Irving, 
Paul Nitchman, Torrance Parker, 

Barbara Wallace

Director’s Message
By Marifrances Trivelli

A ‘Sea Change’ for Museums
Almost 35 years ago, the Maritime Museum opened its doors 

to the public for the first time. It is safe to assume that most of 
the new visitors had some personal maritime stories of their 
own. Local residents arrived, curious to see how the former 
ferry terminal had been refurbished.  San Pedro shipyards such as Southwest and 
Todd were still operating, and their workforce, along with fishermen and cannery 
workers, were still an important part of the local economy.  World War II had ended 
a few decades before, but the nearby Long Beach Naval Shipyard remained busy. 
The new Maritime Museum exhibits were presented in the traditional style of 
“treasures behind glass” and, for many visitors, needed little explanation.  

Now, years later, there has been a “sea change”. With a few exceptions (such as 
longshoring), most of the traditional maritime careers are no longer viable. Today, 
our visitors represent a variety of countries, backgrounds, and levels of education, 
and their visits here are often their first exposure to maritime history. While some 
visitors may lack historical knowledge, they possess abundant technological savvy. 
Trying to recall a date or have a question?  Just type it into your phone. Would 
you like to share your opinion of your visit? You don’t have to go home and write 
a letter; just post a review right then and there. Access to information is greater 
and faster than ever.

The Maritime Museum, along with many other museums, is responding by pre-
senting our information in new ways. Earlier this fall, we opened our first-ever 
exhibit designed by and for children and families. Here you will learn “What’s Going 
on in the Harbor Today?” in a relaxed, “hands-on” style. We are in the process of 
introducing new technology (audio and video) into each gallery. In 2015, we will 
be offering personal tours via the “guide by cell” program. All of these innovations 
represent an opportunity for our visitors to customize their experience, making 
the most of their visit by accessing as much information as they choose. 

Throughout the coming year, we will be keeping you updated of our exciting 
changes. We hope you will stop by to experience them yourself and let us know 
what you think! Together we will make the Museum an even more exciting place 
where a new generation of visitors can discover the history of the harbor.

On behalf of the staff and volunteers, I wish everyone a very happy holiday 
season and best wishes for 2015. Thank you for your support!

Announcing a Book Sale!
The Library would like you to 

know that duplicate books or 
books otherwise taken out of 
circulation are for sale online! 
These are generally in excel-
lent condition and would be 
wonderful additions to your 
collections. Our Year-End and 
Year-Beginning Book Sale offers 
topics in sailing and yachting, 
naval history, navigation and the 
history of sail. You can see the book lists at our website. Scroll down to Sea Chest 
Gift Shop News at http://www.lamaritimemuseum.org/. Follow the instructions for 
ordering a book and get ready add these treasures to your collection!

Cover photograph by Loren Roberts, Hearken Creative Service
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President’s Message
By Jim Whitt, President
Friends of the Los Angeles Maritime Museum

Another year has come and gone, and we have much to 
be thankful for. 2014 marked the end of two long years of 
construction, and now a beautiful new harbor is the result. 

During one of the hottest summers on record, our visi-
tors enjoyed the Museum in comfort, thanks to the new 
HVAC system provided by our landlord, the Port of Los Angeles. We’ve opened 
the new children’s exhibit, and the renovations to the Navy Hall are well 
underway. With the waterfront improvements bringing more visitors to San 
Pedro, the Museum is offering more and more for families to discover as well. 

Mind you, none of our new exhibits and educational events would material-
ize without the support of our members. In this season of giving, you can help 
in many ways. Did you receive a Friends membership notice in the mail? Be 
sure to send in your renewal, and consider raising your membership level. You 
may wish to  make an end of the year donation, or present a loved one with 
a gift of Museum membership. Your tax-deductible gifts make a difference.

Best wishes and smooth sailing in the New Year!

Unlike Santa, who works only once a year, your 
donations work to help the Museum every day! 

Friends of the Los Angeles Maritime Museum
Name______________________________________ Donation: $____________

Address__________________________________________________________

Telephone________________________________________________________

Email____________________________________________________________

Please return this form and payment to: 
Los Angeles Maritime Museum, Berth 84, Foot of Sixth Street, San Pedro CA 90731

	 Check enclosed, payable to: Friends of the Los Angeles Maritime Museum

Charge my:    Visa  MasterCard  American Express  Discover Card

_____________________________________________________________
Credit Card Number
_________________________    _____________________
Expiration Date		  CSC code
_____________________________________________________________
Full Name as it Appears on Card
_____________________________________________________________
Signature

Did you know that the Maritime 
Museum, a facility of the City of 
Los Angeles, receives no budgeted 
funding for education, 
preservation, or exhibits? 
All of these important activities 
are made possible by donors like 
you. Your tax-deductible gifts will 
help us chart our course for 2015 
and beyond. 
Please make your year-end dona-
tion today: use the coupon 
below or donate online at 
www.lamaritimemuseum.org and 
click on “donate”.
Thank you, and Happy Holidays!

Did You Know... 
that as a member of the Friends of 

the LA Maritime Museum your 

tax-deductible donations bring 

you a boatload of benefits? 

And Friends who join 

at the Sponsor 

level and above 

can enjoy free 

admission at more 

than 80 maritime 

museums? 

See the back page 

for details!
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The new children’s exhibit: “What’s Going on in the Harbor 
Today?” is unique in that it focuses on the daily operations of 
LA Harbor, and features a custom work of art. The photog-
rapher Martin Cox created a photo mosaic of harbor traffic 
from hundreds of photos he took from the Museum’s roof.  
Here’s how it happened…

Channel Crossings: So, the Museum presented you with a 
blank wall and you were commissioned to create something 
that would appeal to both children and adults. It had to be 
contemporary yet classic. How did you decide upon a photo 
mosaic?

Martin Cox: I chose a collage or photo-mosaic approach 
for this commission for a few reasons.  One being the theme 
of the new room: “What’s going on in the harbor today?” The 
port has such a lot going on, but not usually at once. I knew 
I wanted to show the view from the Museum of the harbor, 
but with action such as container ships coming, and bulk 
carriers going, tugs on the move, birds, helicopters, yachts.  
There’s always a hive of activity and I wanted to catch that. 
There is a range of color and light reflecting from the ships, 
sky or cranes and onto the water. By shooting all these things 
as I saw them, I knew I could weave them into one single 
image. It’s a way of condensing time into one moment.

Another reason for using the mosaic approach was to 
distinguish what would be another huge photograph from 
other huge photographs from the Museum’s collection. While 
some images might be interesting because of when they were 
taken, other might be valued by who took them or the subject. 
I wanted to make an art work that would read differently.

Two things influenced this project. One was David Hock-
ney’s “Pearblossom Highway” where he used hundreds of 
photos to make an image of a desert crossroads, a kind of 
painting with photography. But unlike Hockney, who shot 
each element in the picture from a different vantage point, 
I chose one point of view and varied the scale within each 
picture.  

My second influence was from my home port of South-
ampton, England. As a kid I would see very old medieval 
maritime tapestries of the port at the Tudor House Museum 
and at Southampton City Art Gallery.  These tapestries used 
a slightly elevated point of view and “mapped” various activi-

ties in the port including warships and merchant vessels and 
other harbor activates that encompassed an idealized view 
while at the same time they often had a strange medieval 
perspective to our contemporary eye. It was this unusual 
perspective that intrigued me to attempt a similar view from 
the Maritime Museum.

Channel Crossings: Tell us about spending so much time 
on the roof of the Museum. What did you notice from that 
vantage point, in terms of the harbor traffic, or vistas?

Martin Cox: I actually set up on the roof of the Museum 
with my camera and a long lens three times in different 
weather, mostly in the afternoon to get the light to illuminate 
the incoming ships, but with different skies each time. I chose 
a spot just above the room where the mosaic is displayed so 
the viewer from the window will see more or less of what I 
saw when they look at the image on the wall and then turn 
to the look outside at the view, like an animated reflection.

I wanted a green ship in the picture. I already had an 
abundance of blue, so I consulted ship arrival timetables to 
get the Evergreen Shipping container vessel coming in (as I 
knew it has a green hull whereas many of the other container 
ships are blue or black). I spent a total of about six hours on 
the roof capturing sections of the view. By being there that 
long I would catch the tugs leaving their dock, various ships 
moving about, and cranes at different positions.

Channel Crossings: Take us step-by-step as to what hap-
pened after you got off the roof and sat down in your studio.

Martin Cox: I started to print the photographs and line 
them up together. I had an idea in my mind of the overall 
image and this was not working at all.  I edited some of the 
images by enlarging sections of them to bring some smaller 
areas closer and cropping the frames.  I printed about twice 
as many images as are used in the final piece.   I worked 
with groups of images like a jigsaw puzzle. The red tug, 
for example, is actually made up of three different tugs! I 
wanted to rebuild the tug, but without making it exact, so 
that motion is implied. This process moved to a wall where 
I taped up the photos in groups to connect the image, then 
I’d sit back and imagine how that section might work with 
another piece.  Gradually, as the overall picture appeared 

Interview 
with Martin 
Cox, Creator 
of the 
Children’s 
Exhibit 
Photo Mosaic

continued on page 6

Photograph by Thomas DeBoe
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What’s Going On in the 
Harbor Today?
is made possible by

Friends of the Los Angeles Maritime Museum
City of Los Angeles 

Department of Recreation and Parks
Port of Los Angeles Community Benefit Grants

Lee (Sher) Mardesich and Joseph M. 
Mardesich, III Children's Education Fund
Stephanie Mardesich, Deborah Mardesich
Joseph M. Mardesich, Jr. (in memoriam)
Coastal San Pedro Neighborhood Council
Central San Pedro Neighborhood Council

Southern California ILWU Pensioners, Local 13
San Pedro Retired Elks

The Corner Store, San Pedro

USS LOS ANGELES 
(CA-135) Shipmates 
Reunite at the Museum

Seventy years after the launch of 
the heavy cruiser USS LOS ANGELES, 
former officers, crew, and family mem-
bers gathered at the Museum to renew 
friendships and enjoy the latest addi-
tions to the LOS ANGELES exhibits in 
the Navy hall.  

Financed through a city-wide bond 
drive at the height of World War II, USS 
LOS ANGELES served in the Korean War 
and in the years following performed 
a variety of peace-keeping missions in 
the Pacific before her final decommis-
sioning in 1963.  

When LOS ANGELES was scrapped 
on Terminal Island, her mainmast, 
bowpeak, and anchors were saved and 
are now on display on the Museum 
grounds. The Museum’s Navy Hall is 
home to artifacts collected by the of-
ficers and crew during their service.

The collections are preserved and 
displayed thanks to the generous sup-
port of the US Navy Cruiser Sailors’ 
Association and the USS LOS ANGELES 
CA-135 Association.

Children read and play in the SEA BOY. 
The boat is named for the logo of the 
Franco-Italian Packing Company.

The completed exhibit.

Children learn about cranes, trucks, 
and equipment used in harbor work.

Designer Ron Tremblay 
Finds Inspiration to 
Create a Colorful Space

One of the challenges in creating the children’s 
exhibit was how to take a narrow, under-used 
area and transform it into an engaging space that 
would be welcoming to our youngest guests. 

For Los Angeles interior designer Ron Trem-
blay, this meant taking advantage of the view 
from the windows to create an indoor-outdoor 
space. Ron explained the creative process in this 
way: “Many people do not realize this, but the 
real sky is actually a reddish-blue. So the color of 
the walls is more of a purple. The windows are 
laid out so that they perfectly lent themselves to 
represent the portholes of a tug. The tug itself is 
a kid image—small, but powerful, pushing larger 
boats around. It’s approachable, not scary. The wave pattern that circles the room 
is cheerful, energetic, and playful.”

You can learn more about Ron and see examples of his other recent projects at 
www.rontremblaydesign.com.

Ron Tremblay (Photograph by 
Thomas DeBoe)

George Purcell, a USS LOS ANGELES 
veteran, listens to portions of his 
interview in which he recalls how the 
captain would not allow LOS ANGELES 
to enter the harbor until all of her rust 
had been scraped off.  Inset: George as 
a sailor, circa 1958.
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Aloha! New Book 
Celebrates Matson Line 
Passenger Ship Era

The Grand Manner of Matson, the limited-edition soft 
cover art book by Duncan O’Brien, is the long-awaited follow-
up to the 2009 award-winning book, The White Ships, which 
is now out-of-print. The stunning color and black-and-white 
collection of all-new images features all six of Matson’s most 
famous liners that set the standard for luxury travel between 
California, Hawaii, and the 
South Seas 

The book includes over 200 
color and black and white 
photos, including Matson’s 
popular art-deco advertising 
style, most of which have 
never been published before. 
All six of Matson’s famed 
“white ships” from 1926-
1978 are featured, including 
the numerous incarnations 
of the LURLINE, MATSONIA, 
MARIPOSA, and MONTEREY. 

Author Duncan O’Brien 
has a life-long connection 
with Matson Line ships. His 
parents met on the SS MON-
TEREY sailing from San Fran-
cisco to Hawaii and Australia 
in 1962, and he holds fond 
memories of his own child-
hood voyages aboard the famous “white ships”. O’Brien lives 
in Victoria, British Columbia with his wife and two children.

The Grand Manner of Matson, priced at $75, is available at 
the Sea Chest Museum shop for a special price of $60 ($54 
for Museum members). 

and grew, areas of the image met with one another eventu-
ally reached the outside edge of the frame. I used between 
250 and 300 pictures in the final piece. It took about two 
weeks to assemble.

Channel Crossings: Did any image or boat not make it into 
the final product, and why?

Martin Cox: Yes, there were a few ships that passed by 
that did not make it into to the final image. Once I had 
established the position of the battleship IOWA, the bridge 
and the container ship, there was not room for similar sized 
vessels, so I used them instead in the far distance or dropped 
them from final piece. 

Channel Crossings: What were some of the technical details 
that had to be worked out? 

Martin Cox: I was using standard machine-made photo-
graphic prints measuring six by four inches. The piece on 
my studio wall ended up about seven feet wide, so I knew 
when I re-photographed it for the print out with Wellington 
Signs it would be about double the size so I decided to add 
a few details not easily noticed. (The mural was printed and 
installed by Wellington Signs & Graphics of San Pedro.)

The Museum had given me some digital images of the port 
from its historic photo collection and I added one old sail-
ing ship that had been shot in black and white. I made this 
image partially transparent, like a piece of history bleeding 
through.  I also made a few of my images into black and white 
or slightly exaggerated color to add to the layer effect.  And 
if you look closely at the red tug there is a chap holding a 
camera that might be me!

I turned over the large digital file to Wellington Signs & 
Graphics who were to make the giant printout for the wall. 
I worked with them to match color samples and we decided 
on a matte finish to reduce reflection from the windows 
opposite.

Channel Crossings: What are some of your current projects?
Martin Cox: I am working on a new project that also has 

an element of time in it. I recently photographed an ancient 
manor house in the north of England that had been lived in 
by one family for 700 years. The house was being sold and 
cleared unearthing historical debris, architectural contrasts 
and personal effects. This project will get its first public 
viewing in January (2015) at the expo Photo LA, (via Sarah 
Lee Projects).

I continue with MaritimeMatters.com which I founded and 
have been publishing since 1995, there’s always something 
new to read about ships there, and I also have a website 
at www.martincox.com with my other photography projects.

Martin Cox Interview
continued from page 4

Walt Disney and his family 
sailed to Honolulu on the 
LURLINE in 1948. Walt and 
his wife Lillian had made the 
same trip in 1934, returning 
a b o a r d  t h e  M A L O L O. 
(Photograph courtesy of Pier 
10 Media)
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Donations
The Friends of the Los Angeles 
Maritime Museum received the 
following special donations:

Donors
Jack Faucett
Sheldon and Cristina Levinson
Guy Newmark
Joe and Mary-Margaret Rushkowski
Christine Upton
The Ralph J. Staunton Trust
Port of Los Angeles 
	 Community Benefit Grants

Memorial donations in honor of Ron 
Tobin and Clarence Steven Roncevich

Lee and Marjorie St. Onge in support 
of the USS LOS ANGELES collection

James Shuttleworth in support of the 
tug ANGELS GATE

Welcome, 
New Members!
SPONSOR
Richard Lindsey
Stephen and Linda Mills

Individual
Richard Bergstrom
Tony DiLeva
Ron Daleo

Thank You to Those Who Have 
Recently Renewed Their Support...
PATRON
Norman T. Booth, Jr.

STEWARD
United Radio Amateur Club

Sponsor
Paul Irving and Carla Sedlacek
Larry and Jean Lofthus
Alan and Joann Miyamoto
Torrance Parker
Christine Upton
Barbara J. Wallace

Family
Sam and Char Arno
Chuck and Anna Hawley
James and Carol Higgs
James and Linda Howat
Rebecca Johns and Paul Gommi
Allen and Dorothy Lay
Philip LeVine and Sheri Ross
Sheldon and Cristina Levinson
Kent and Melissa Lovelady
Paul and Jean Nitchman
David and Margaret Parkinson
Lloyd and Edith Roberts
Ardyth Rowell
Joseph and Mary Margaret Rushkowski
Richard and Lora Sigler
Bill Sperberg and Les Sperberg
Leslie and Christine Strong
Sidney Thompson
Hjordis Joy Weston 
	 and Donovan Weston

Individual
Rick Adams
Christopher Anderson
Diane Bertelsen
Linda Bille
Janny Billing
Michael Brainard
Raquelle Bussel
Ken Estrella
Foremen’s Union Local 94
Kathy Fruth
Joyce Glantz
James Gonzalez
Ben Halfon
Linda Harding
Neal Hudson
Dan Kosman
Bunny L. Kussman
Amy Myers
Guy and Jillsey Newmark
John Nilsen
Susan Norton
Jack Potts
Gloria Radmilovich
Eric Rosen
Norman Sakura
James Shuttleworth
M. Silverman
Diane H. Stricker
Catherine Tuflija
Lynette Vandeveer
George Weiss
Nina Whiddon
Jeanne Wilson

Tug ANGELS GATE is Ready for Her Close-up
In October, the Museum’s trusty tug ANGELS GATE caught the 

attention of Hollywood film scouts looking to film a pilot set in 
a 1940s-era shipyard.  They were seeking a 1940s-style tugboat, 
and ANGELS GATE (built in 1944) was exactly what they were 
looking for.  

The storyline required the tug to look rusty and “dilapidated”, 
which is ironic given the vast amounts of TLC lavished upon her 
by our volunteer crew.  A bit of movie magic in the form of cocoa 
powder created a rusty exterior for ANGELS GATE that was easily 
washed off when the filming was complete. 

Remember: YOUR donations help keep the tug afloat! Tax-de-
ductible donations in any amount are always appreciated. Please 
write “tug” in the memo section of your check, or donate online 
at www.lamaritimemuseum.org and click on “donate”. Thank you! Photograph by Chanthell Nelson



Los Angeles Maritime Museum
Berth 84, Foot of Sixth Street
San Pedro, California 90731

Help us preserve our maritime past for the education and enjoyment of future generations. Museum members receive: free subscription to Channel Cross-
ings, invitations to special events, a ride on the historic Angels Gate tug, borrowing privileges in the Museum Library, reciprocal admission to other maritime 
museums (Sponsor level and above) and a 10% discount in the Sea Chest Museum Shop.

 $30 INDIVIDUAL           $45 FAMILY           $100 SPONSOR

 $500 BENEFACTOR           $1,000 PATRON

 New Membership      Membership Renewal

 Gift Membership

	 I am interested in becoming a Volunteer, please contact me.

	 I would like to purchase a gift membership. I have enclosed the name 
	 and address of my friend/family member. Please send a letter to my friend/
	 family member announcing my gift and send me an acknowledgment letter.

 My company will match my gift. A completed form is enclosed.

PAYMENT OPTIONS:

	 Check enclosed, payable to:
	 Friends of the Los Angeles Maritime Museum

Charge my: 

 Visa  MasterCard  American Express  Discover Card

________________________________________________
Credit Card Number

_________________________    _____________________
Expiration Date		  CSC code

________________________________________________
Full Name as it Appears on Card

________________________________________________
Signature

 Mr.      Mrs.       Mr. & Mrs.       Ms.       Miss       _________ (other)

______________________________________________________________________________
NAME (PLEASE PRINT)

______________________________________________________________________________
SPOUSE OR ADDITIONAL NAME

______________________________________________________________________________
ADDRESS

______________________________________________________________________________
CITY				    STATE		  ZIP

______________________________________________________________________________
DAYTIME TELEPHONE

______________________________________________________________________________
E-MAIL ADDRESS

Support the Maritime Museum Today!


