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Director’s Message

By Marifrances Trivelli
Dear Friends of the Los Angeles Mar-
itime Museum,

This issue of Channel Crossings
brings news of new projects and fu-
ture plans. It is hard to believe that
the museum has been operating for
over 40 years!

Since that time, our artifact and
library collections have grown expo-
nentially, we use technology in ways
that were not even imagined back in
1980, and we welcome visitors from
all over the world.

All of this brings a great opportunity to brainstorm new ways
of inspiring our visitors. People expect a stream of news, but
are also fascinated by “what was here before”. The Port of Los
Angeles has witnessed amazing geographic, infrastructure and
technological changes, and it is our mission to convey the his-
tory, the people who made it, and the impacts of their work
upon our lives.

All of this brings me to our current exhibit project: the reno-
vation of a 125-foot timeline that winds between the lobby and
the second floor. Its classic 1980’s presentation worked well in
the early days of the museum, but since then, there has been
much more scholarship along with an overdue acknowledg-
ment of the many different communities that built the harbor
area.

It is time to retell this history in an inclusive and engag-
ing manner. The standard black-and-white photos will be en-
hanced with new images, artifacts, and touchscreens that in-
vite visitors to select the topics of greatest interest to them.
Using touchscreens means we can easily update and add in-
formation as time goes on, ensuring that our presentation re-
mains up to date.

The ongoing waterfront redevelopment has brought a build-
ing boom to downtown San Pedro. New residents arrive with
little knowledge of harbor history, but with a great interest in
their new hometown. The new timeline will serve as a welcom-
ing orientation.

In order to finish the project, we will need your support!
The Friends of the L.A. Maritime Museum is currently rais-
ing funds thought a series of special events and sponsorship
opportunities. Please consider supporting the new exhibit and
become part of this exciting project.

As always, thank you for being a Friend of the L.A. Maritime
Museum!

Your tax-deductible membership in the Friends of
the L.A. Maritime Museum brings a boatload of bene-
fits! See back page for details or visit https:/lwww.la-
maritimemuseum.orgl/donate/make-a-financial-gift/
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A MAP for the Future

By Marifrances Trivelli, Director

Did you know that when a museum accepts a dona-
tion of artifacts, they are intended to remain with the
museum “in perpetuity?” And that most museums have
space to exhibit only a tiny fraction of their collection at
one time?

With these parameters in mind, what is responsible
collecting? How does the museum make its artifact and
library collections accessible to a broad audience? What
are the collection’s strengths, and what areas can be im-
proved?

The museum staff has been addressing these issues
through a grant from the Museum Assessment Program :

(MAP). The MAP is administered by the Institute of Mu-  Museum Curator Guadalupe Pena (left) offers peer re-
seum and Library Services and the American Alliance of  viewer Danelle Eaton a tour of collections storage.
Museums. Museums apply for MAP
funding to provide for an intensive
site-visit from a peer reviewer.

The reviewer prepares a written
report summarizing museum’s op-
erations, making recommendations,
and suggesting resources and strate-
gies for implementation.

In April, the Maritime Museum
welcomed peer reviewer Danelle Ea-
ton, Managing Director of the Puget
Sound Navy Museum in Bremerton,
Washington. Danelle has a strong
background in museum administra-
tion, and is very familiar with the
maritime museum’s public/private
partnership structure.

During her visit, Danelle had the
opportunity to meet with the mu-
seum staff, the Superintendent of
the City of LA, Department of Rec-
reation and Parks (Pacific Region),
members of the Friends of the LA
Maritime Museum, and community
stakeholders.

Her report will be a guide for fu-
ture collections management and
growth. Implementing the recom-
mendations will be a key molestone
in the museum’s long-term goal of
American Alliance of Museums ac-

creditation. Enjoy the Museum and View the
The next issue of Channel Cross- Q LA Hﬂl"bﬂl" Hﬂﬁdﬂ_}? Aﬂoat Pﬂ]"‘ﬂdé‘

ings will include an update on the : ;
ref;ort and our plans e ot Cookies and Hot Chocolate will be Served

steps.

For more information about the
MAP program, visit https:/imls.gov/
grantS/available/museum-assesS- Thew o Angmlen Samiime Siasram b o qpegss] qu::.Lm:In City of Lo Aagelrs, Depmnrrst of Devrraiisn aml Parke, spemsting wiih i sgpon of e

Feiemls af iber Lis Sagrlrs Masiiane Wusenin. Beaspsable sommmedeijons il b mode wlili piser aifangemenis. AT piagrass arr sulpsit i cameelletlan

ment-program-map _—

$10 Entrance Fee A Fundraising Event to Support the Museum
Presale tickets lamaritimemuseum.org




4 Channel Crossings Autumn 2023

Collections Spotlight:
Japanese American
History in LA Harbor

By Derek Spinei, Archivist

Since the installation of our “Taminaru —A Day in the Life
of A Japanese American Fishing Village” exhibit a few years
ago, we have seen an increase in the number of research-
ers interested in local Japanese community history. A few
recently cataloged photo collections that highlight Japanese
and Japanese-American culture are now available to view
online.

The Frank Manaka
Collection chronicles
his career as captain
of the purse-seiner
WESTERN EXPLOR-
ER. Manaka came to
San Pedro from Mon-
terey to live with his
wife’s family on Ter-
minal Island in the
1930s.

He avoided intern-
ment during World
War II by working for
a construction com-
pany in Utah. He was
the first Japanese

L T - Y "l"&;‘,
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Frank Manaka accepting the Fish-
ermen’s Fiesta Perpetual Trophy
from Nick Trani, 1954. WESTERN
fisherman to return EXPLORER in the background.
to Monterey after the [FA.2005.3529.05.34]

war, and later moved back to San Pedro with the WESTERN
EXPLORER.

Tragically the WESTERN EXPLORER sank off the coast of
Mexico in 1956 with loss of life, including Manaka’s brother-
in-law. Both Frank Manaka and the WESTERN EXPLORER
are featured in our “Caught, Canned, and Eaten” exhibit.

Toshio Okamoto repairing a fishing net, Au-
gust 1948. [FA.2016.3950.05.03] person.

Japanese-American crew of the WESTERN EX-
PLORER, ca. 1952. Frank Manaka on far right in
rear. [FA.2005.3529.05.03]

e

WESTERN EXPLORER and crew, includ-
ing Toshio Okamoto and Frank Manaka, 1947.
[FA.2016.3950.05.02]

The Mel Tatsumi Collection also contains content about the WEST-
ERN EXPLORER, with a focus on fisherman Toshio Okamoto. The
son of a fisherman, Okamoto was born in 1915 in San Mateo. He lived
on Tuna Street, Terminal Island until being interned at Manzanar
from 1942-44. After World War II, Okamoto returned to fishing out of
Los Angeles Harbor, joining the crew of the WESTERN EXPLORER.
He resided in Long Beach until his death in 1995.

continued on next page

These three collections comprise over 300 images you can
find on our website. Visit www.lamaritimemuseum.org/
research, and select “Research” and then “Online Digital
Collections” or you can always call (310) 548-7618, ext. 215
to make an appointment to visit the Research Library in
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Collections Spotlight

Bernard Caughlin Sr. with Vice President Hata of the
Nozaki Trading Company and women in traditional Jap-
anese costume, circa 1963. [FA.2006.3453.143]

The Bernard Caughlin Sr. Collection covers the career
of the former general manager of the Port of Los Angeles.
The Port experienced a great deal of expansion during
the decades following World War II. This included in-
creased globalization of trade networks, with an empha-
sis on trade with Asian countries like Japan.

In his position with the Port, Caughlin enjoyed fre-
quent contact with high level officials at Japanese ship-
ping companies, both hosting their visits to Los Angeles
and visiting Japan himself.

MUSEUM
STORE

November 26
is Museum

Store Sunday SIUNIDIAY

BE A PATRON

When you visit a museum store, you are shopping a
selection of goods that you often cannot find anywhere
else. All proceeds from the shop directly support Museum
activities, so by buying a gift from a museum store, you
are helping the Museum as well.

On Sunday, November 26, from 12:00 noon to 4:00 p.m.,
the Los Angeles Maritime Museum’s Sea Chest Museum
Shop will join more than 1,200 museum stores represent-
ing all 50 states, 15 countries and four continents by cel-
ebrating Museum Store Sunday.

Be sure to stop by the Sea Chest to finish your holiday
shopping and enjoy special discounts while supporting
your favorite Maritime Museum!

New Reading Panels
Enhance Outdoor Learning

During your next museum visit, be sure to spend some
time on the waterfront patio to enjoy not only the views
but the new informational panels. Each weatherproof
panel details the vessels, marine life, and activities of
the modern harbor, along with “then and now” photo-
graphs. The panel project was funded by a grant from
the Coastal San Pedro Neighborhood Council. Graphic
design provided by Gallardo Graphics, and fabrication by
Pannier Graphics.
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Specialty Soaps have visual appeal as well as a distinctive scent. “Day at the Beach” (left) and “Mariner” are available
only at the Sea Chest Museum Shop for $8.00 plus tax, with 10% off for members. Trisha Hanudel Lopez (center) and
her full product line at a local pop-up event.
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Shop at Sea Chest for San Pedro Soap

The Sea Chest Museum Shop carries many products
from women-owned and local businesses. Customers ap-
preciate special items that cannot be found in big box
stores, and handmade soaps from San Pedro Soapworks
have been especially popular. Owner Trisha Hanudel Lo-
pez of San Pedro took a break from her busy schedule to
answer a few questions for Channel Crossings.

CC: How did SanPedro Soapworks get started?

TL: I was (am) an avid reader of how-to books, and I had
read a book on how to make your own body wash, sham-
poos, and soaps. I did a bunch of experimentation just
for fun, and really enjoyed the process, so I took it a step
further—revising formulas and making my own products
regularly.

T have always been really in tune with my location—the
place I'm physically in. I developed my products in San
Pedro, and was taking lots of walks around the neighbor-
hood—it was the only way my baby son would take a nap!

I got inspired by the natural beauty of San Pedro, the
abundance of plant life, and the backdrop of the port, so
I further developed the brand into San Pedro Soapworks,
using primarily essential oils of plants native to south-
ern California. I drew the logo myself, designed my la-
bels, and launched the line at the Crafted Marketplace
in 2016.

CC: Tell us a little bit about the process of soap
making.

TL: Let’s say I want to make a new bar (spoiler alert—
new bars coming in 2024!). I'll pick an iconic place in San
Pedro, a local place that has a certain flavor and unique

beauty to it. I'll first come up with the visual design—
Once I have a workable design that evokes the vibe of the
chosen place, I'll go there and literally sniff around. I'm
looking for any unique scents or vibes that can translate
into scents. Scent is very tied to memory.

Then it’s all chemistry from there. I mix up the water
portion (with aloe, of course), mix up the oils, add lye to
the water, then the lye solution to the oils, and add in a
few special ingredients to make it nice. The designs and
colors can be a little tricky to accomplish. Sometimes the
color morphs. Each batch is a learning experience, and
there’s always room for improvement.

I've always been an artist and the challenge is to make
what I see in my imagination into reality. Once cut, it
takes about 4-6 weeks to cure (to sit on the drying rack)
and for the soap to transform into a beautiful, usable
work of art.

CC: What is the most unusual request you have
had for a custom scent? How did that turn out?

TL: The Mariner with the LA Maritime Museum! That
was fun—it’s a bar soap done with the wood grain tech-
nique, so has the warm, rich tones of the wood in the
boats on display in the museum, and smells warm, invit-
ing, and confident—like a sea-worn mariner; with hints
of vanilla and sandalwood.

I love the alchemy of making the mundane into some-
thing unique and special, and together with LAMM
(you guys picked the scent!), we took two very mundane
things—soap and wood—and we transformed them into
one of the most unique, fun, and beautiful bars I’'ve made.
With a cool name to match!
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‘Thank You’ to All New and Renewing Members

Gifts received after September 1, 2023 will be acknowledged the next issue.

Patron
Japan Business Association
Nicolas and Katherine Lovrich

Benefactor

Marie Ammer

Cheryl Doty

Captain Mike Jessner and Van Jessner

Sponsor

Hon. Steve Blount

Steve, Antonio, and Jennifer Cole
Dennis and Carla Emerson
James Gifford

Ray and Sybil Herbrick

Maury and Linda Jessner

Tom and Annie Laskey

Elaine McAteer and Nathan McAteer
Ralph and Louise Medina

Teresa Newton-Terres

Charles and Maria Orr

Dianne Petrich Flowers

Paul Petrich, Jr. and Tara Brown
David Pugh and Melissa Beck
Lynnette Thirloway

Gary and Nancy Young

Family

Olaf and Mona Engvig

James Davis and Lisa Waldbaum
Louis and Suzanne Dominguez

James and Maureen Gonzalez
Anthony and Anna Marie Martinovich
Gail Cason Reiser and Damon Reiser
Bill and Pat Sperberg

Museum Hosts New Library Visitor

This past spring, L ! [ |u:
e

Archivist Derek
Spinei and his wife
Anna welcomed
their new son, Leo
Dean Spinei. Leo
visited the museum
a few months later,
setting a record as
the youngest per
son to visit the mu
seum library. We
are sure Leo will be
reading very soon
and we look for
ward to his future
visits!
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Individual
Diane Bertlesen
Joseph Chartier
Mark Davis

Jan Espinosa

Peter Jensen
Mary-Margaret Lewis
Sandra S. Lindsey
Maureen O’Donnell
Thomas McClung
Steve Mandich
Amy Myers

Carol Rugnetta
Carrie Scoville
Francis X. Segura
Pat Trutanich
John P. Veal

Dr. Raymond Wells
Carolyn Whitt
Chris Woodyard
Nicholas Young
Edward L. Zajkowski

Special Donations
Marie Ammer,
in memory of Gunner Overall
Hon. Steve Blount,
in memory of Clarence Eugene Eggleston
Maury and Linda Jessner,
in memory of Ed Olson and
in honor of Captain Mike Jessner
Bill Steel,
in memory of Barbara Wallace
Betty Tobin,
in memory of Ron Tobin
Foremen’s Union Local 94, ILWU
Lighthouse/Takuyo Corporation,
International Education Department
United Radio Amateur Club, K6AA

Grant Support

American Alliance of Musuems /
Museum Assessment Program

American
//// Alliance of
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Japan Business Association of Southern Californic
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SUPPORT THE MARITIME MUSEUM TODAY!

[] $40........... INDIVIDUAL 1 samission [] Gift Membership. | wish to purchase a gift membership for:
D f"sﬂgl;';t;;;l};;;::sﬁﬂll;:;ﬂ for household membears Name
[]$100......... SPONSOR

All Family leval banaifils + reciprocal passas to obher Address

Wovrth AMGrican Manime museums: amual sail on
fughoat Angals Gate (schedwe permitting)

[] $500......... BENEFACTOR City, State, Zip
Al Sponsor level banaflls + four for 4 willh musewn Direchior
1,000...... PATRON oy ;
D Er_rs,mnsw Jeu'gf benafits + b?r.‘m:r—me—smnes fowr RECIPIEﬂt Ema”
Wik mussum Dirscior for 10 (inckides refreshments) D Your recipient will receive a letter and welcome packet announcing your gift.
[] $5,000......CHAMPION
Al Patron benelits + one fiee muSelm mentid per yedar A" Mem berships ]n{:lude:
. issi f i |
[] New Membership Admission to the museum (number of guests determined by level)

: Discounts in Sea Chest Gift Shop
[] Membership Renewal ) Research Library borrowing privileges
[] My company will match my gift. Inivitations to special events

(Please enclose a Matching Gift Form) Free subscription to museum newsletter, Channel Crossings

OMr. OMrs. OMr &Mrs. OMs. O Enclosed is my tax-deductible membership.
0 Make check payable to:

Name {Pisase Print) Friends of the Los Angeles Maritime Museum

Additional Narne [Farnily leved and above) Cha rge my:

Address Ovisa [OMastercard ] American Express [ Discover

City State Zip Credit Card Mumber

Dinytima Tibaphona Expiration Dt CSC coda

Ermail Addres
=M dress
' = Full name as il appears on the cand

THANK YOU!

The Friends of the Los Angeles Maritime Musenm Signature
i= a non-profit, tax-exempt organization, ) . . R
All contributions are tax deductible ta the full extent of the law. Pay online at www. lamaritimemuseum.org/donate/make-a-financial-gift/
Tax |.D. #95-3685416 For more information visit www.lamaritimemuseum.org

or call (310) 548-Te18



